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Abstract----In the era of globalization 

internet plays a vital role in all spheres of 

life and industries. Internet is very famous 

nowadays for satisfying people with various 

services related to various different fields. It 

is a very versatile facility which can help 

you in completing many tasks easily and 

conveniently with few clicks. It can be any 

work of daily usage or any specific service 

which needs a lot of research and 

formalities to be done beforehand, as well as 

this marketing is not an exception 

either.Online marketing, which is also 

called internet marketing, involves use of 

interactive, virtual spaces for the sake of 

promoting and selling goods and services. 

In fact, new synchronous, internet-based 

communication technologies had 

contributed to the restructuration of major 

economic sectors including marketing. 

Being cost-effective, flexible, and fast and 

enjoying an on unprecedented global reach, 

internet marketing has brought about 

different businesses incredible gainsThe 

study continues with challenges, such as 

problems of security, privacy, etc, emerged 

in the field of marketing from 

implementation of virtual space produces. 

Contemplating the solutions to tackle the 

challenges ahead, we provide the 

conclusions. 

 

I. Introduction 

Now it is a well-known fact that 

what we call 'marketing' has undergone 

substantial changes over the recent years, 

and the key role in this transformation has 

been played by internet. Internet "refers to 

the physical network that links computers 

across the globe. It consists of the 

infrastructure of network servers and wide 

area communication links between them that 

are used to hold and transport the vast 

amount of information on the internet". 

Objectives of the study 

1) To define the meaning of online 

marketing 

2) To observe the online marketing 

environment 

What does online marketing mean? 

Online advertising, also called online 

marketing or Internet advertising, is a form 

of marketing and advertising which uses the 

Internet to deliver promotional marketing 
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messages to consumers. It includes email 

marketing, search engine marketing (SEM), 

social media marketing, many types of 

display advertising (including web banner 

advertising), and mobile advertising. Like 

other advertising media, online advertising 

frequently involves both a publisher, who 

integrates advertisements into its online 

content, and an advertiser, who provides the 

advertisements to be displayed on the 

publisher's content. Other potential 

participants include advertising agencies 

who help generate and place the ad copy, an 

ad server which technologically delivers the 

ad and tracks statistics, and advertising 

affiliates who do independent promotional 

work for the advertiser.  

 

II. Different methods of online 

marketing 

Online marketing which is also called 

internet marketing and e-marketing includes 

several methods and techniques which are 

introduced briefly as follows: 

 

Online Advertising 

The most known technique of online 

marketing is online advertising. In this 

method virtual space is used to put 

marketing messages on websites to attract 

internet users. Just similar to methods 

offline marketing and other types of online 

marketing, the major objective of online 

advertising is to increase sales and build 

brand awareness. Online advertising 

involves using of internet for displaying 

promotional messages on the computer 

screens and refers to "deliberate messages 

placed on third-party websites ... search 

engines and directories available through 

Internet access". Online advertising similar 

to TV ads uses the element of interruption.  

 

SEM – Search Engine Marketing  

Recipient to pay attention to the promotional 

peace, but it tries to persuade or attract s/he 

to do so, because instead of coming in 

intervals it is placed along or among other 

non-marketing contents. The now 

empowered internet recipient still has the 

power to ignore the advertisement and it is 

totally up to her/him to click or not. Online 

advertising, sometimes called display 

advertising, uses different methods to 

display a marketing message online. 

Needless to say that with the progress of 

technology, new ways of practicing the art 

of online advertisement is developed. In 

addition to images, pictures, logos etc, other 

different methods now used in this field 

including interstitial banners, pop-ups and 

pop-unders, map adverts, floating advert, 

banner advert 

 

 

Email-marketing 

E-mail marketing, using e-mail for sending 

promotional messages to internet users, has 

been considered one of the more effective 

methods of online marketing. Among its 

benefits point to "high response rates" and 

"low costs" of email marketing and believe 
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that this advantages "are rapidly turning 

email marketing into an invaluable tool". 

Despite these benefits email marketing 

suffers from deficiencies. One these 

problems are that online customers can 

easily ignore the received advertisements 

and even some email clients would decide to 

put them in the spam folder. So some 

measures should be taken to overcome the 

possibility of ignoring promotional emails 

on the part of customers. One of the 

solutions is to not solely rely on email 

marketing. Marketers should employ 

different channels and methods of marketing 

to increase the chance of success. Another 

measure to transcend problems of email-

marketing is permission email marketing. 

"Permission marketing" has been coined by 

Godin. In this method recipients are asked 

for their permission to receive marketing 

messages from the commercial marketers. 

So unless the recipients have not expressed 

their consent, they will not send commercial 

emails. 

 

Search Engine Optimization (SEO) 

 

Nowadays it is hardly possible to imagine a 

business which has not its own website. But 

having a well-designed website does not 

necessary result in an ideal amount of visits. 

In order for this goal to be accomplished 

another type of online marketing, called 

SEM should be adopted. 

In fact, one of major methods of conducting 

online marketing is search engine 

optimization, which is also called search 

engine marketing. Davis (2006) defines it in 

this way: "SEO - short for Search Engine 

Optimization - is the art, craft, and science 

of driving web traffic to web sites… web 

traffic is food, drink, and oxygen – in short, 

life itself – to any web-based business". 

Parikh and Deshmukh (2013) also offer this 

definition: " Search engine optimization can 

be described as a cluster of strategies and 

techniques used to increase the amount of 

visitors to a website by obtaining a high-

ranking placement in the search results page 

of a search engine. The importance of search 

engine optimization lies in the fact that 

customers most of the time use engines as a 

major gate to get around in the internet. So 

some marketing techniques have been 

developed to enhance the rank of intended 

business websites in the search engine 

results. The purpose of SEO strategies is to 

place a given website among highly listed 

entries returned by search engines which in 

its turn produces more traffic. So, "Web site 

owners, webmasters and online marketers 

want search engines to send traffic to their 

site. Therefore, they need to make sure that 

their sites are relevant and important in both 

the eyes of the search engines and the 

users." 

 

Social Media Marketing 

 

Social media marketing, can be easily 

defined as" a term used to describe the 

process of boosting website traffic, or brand 

awareness, through the use of social media 

networking sites…most social media 

marketing programs usually revolve around 
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creating unique content that attracts 

attention and encourages the viewer to share 

it with their friends and contacts on social 

networks. 

 

III. Conclusion 

Internet has revolutionilized every aspect of 

life including economy and marketing. 

Introducing major techniques and methods 

of online marketing, this study has shed light 

upon opportunities and challenges of 

Internet. The major advantages internet has 

are its Empowering effect, Elimination of 

geographic barriers, target reaching, 

immediate results, cost effective, reaching 

wider or international auditory, measurable 

result, can be personalized, relationship 

build, 24 hours / seven days availability. 

However, implementation of Internet in the 

field of marketing involves special 

disadvantages such as: copying, too much 

add clutter, unserious perception, 

unconformity to the product, too much 

competition, damage by negative feedback, 

technology dependence, is not embraced by 

all people and lack of trust. 

 

As the Internet continue to evolve, new 

technologies in Internet marketing will 

emerge and will define how products and 

services will be marketed in the near future. 

Getting a better understanding of the power 

of Internet marketing by giving a 

comprehensive look at its advantages and 

disadvantages will prepare business owners 

and digital marketers in years to come. 
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